NEPMCKWUN FOCY A APCTBEHHbIN g"‘”‘i’? MUHOBPHAYKMU
WV

ArPAPHO-TEXHOJIOTMYECKUA YHUBEPCUTET

MMeHu akanemuka [N.H. NpaHuwHMuKoBa - ﬁ g‘ . POCCMM
% w»4114‘ caé/luma«‘ ;wé Ve

Xopuor BESTRSSs

11 mapTa - 30 uoHsa

s Hacrasuuk: Huxkonosa H.A.

(*;

lecKoe nanpaeienue —
UH( Kuef%’"‘eemepuuapnbl» MeXHON02UU .



Ilosb30BaTe/Ib M €ro nNpoodJeMa

lIpakmukyrowue semepunaphvie epadu (acpoxonourzos, CIIBHIK).

Cywecmayiom MHocecmeo npocpamm — J/lenasanv, Mepxypuu u Xopuom,
8 KOmopblx pabomarom

CHeyuaIucmel.
Ho onu paspo3suenvt u
codepoicam pasHvlie OAHHbLE

HCUBONHBIX.




Pemienue

Ilononnenue k npoepamme Xopuom — exnaoka BET.MHD®OPM

B xomopoii 6yoem
) GaKyUHAYUS JICUBOTHBIX

) n1abopamopmbvie Uccie008aHus

‘ ()ucnchepwauuﬂ




AHAJIOTH pelieHus

Mpbui 06vedunsem ungopmayuro u CmpyKmypupyem.

- ComepKuT 300TeXHHYECKHE NAHHBIC

DPrmc «<MEPKYPUWN»

ABTOMaTU3npoBaHHaa cucrema

-Undopmanus o nepeBo3uMomM

Poccenbxo3Hag3opa ﬁ‘ DeLavaI

MEPKYPUA

ChbIpbe \

- O0wan unghopmauusn 0 HcueoOMHOM

XO0PPMOT



IlopTper HejieBOU Ay IUTOPUU

s peiHka B2B (rmokymnaTelb - arpoXoJIauHIH)

Ob6nacTtb ACATCIIBHOCTHU ZKHUBOTHOBOJICTBO

Komy nogunnsiercs OTHOCHUTCS K 00s13aTeIbHOM BEeTEepUHAPHON OTYETHOCTH, MOTUHUHSIETCS
PocCenbxo3Hanzopy
YeMm 3anHTEpPECOBAH 1eJIb - OOBEIUHUTD BET.JOKYMEHTAIUIO

OcCHOBHBIE 3ala4du - 06’BGI[I/IHI/ITB Pa3JIN4YHBbIC BCT.OPraHU3alIUU




KoMaHaa

Crynentst ®BM3 — 1 kypca:

Kpamennnnukosa 11.B.,

Cwmupnona /[.B.

QAKYIIbTET

BETEPUHAPHOM

MEAULIVHBI
1 300TEXHUM




